




Timeline

2006

Pioneered reservations for the 
wine industry.

2009

Officially launched CellarPass.com 
website

New guest management platform

2012

Added Ticketing Features

Embedded booking engine

Expanded Coast to Coast

2016

First-ever table management for 
wine industry

Wait list management

2-way SMS communications

Opened Seattle Office
Opened Paso Robles Office

Secured Funding

2023+

Synergy Point of Sale

Cellar Scout



We pioneered
reservations



We fostered 
first-of-a-kind 
partnerships



We are 
committed to 
one industry



We saved 
hundreds of
jobs



We give millions 
back to local 
communities



2023 & 
Beyond



At t r a c t i n g
N ew  G u e s t s





Customers

New Visitor Returning Visitor

76.3% New Customers Booked
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Customer Acquisition

OpenTable Tock CellarPass

CellarPass outperforms Tock 3 of 5 metrics



Visitors spend 3X longer on CellarPass than nearest competitor
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Bounce Rate

Average Visit Duration

CellarPass Tock OpenTable

The lower the bounce rate equals more bookings!



We  a r e  # 1  i n  
G o o g l e  S e a r c h e s !

CellarPass.com has been #1 since 2010

1.023K5.2K

+17% +11%



C o n t e n t  t h a t  
C o nv e r t s

#1 POSITION SEARCH TERMS (90+ )

-wine tasting reservations

-napa winery reservations

-livermore wine tasting reservations

-sonoma wine tasting reservations

-best sauvignon blanc napa

-wine tasting reservations napa

-barrel tasting napa

-napa tasting reservations

-wine tasting website

-santa cruz things to do

-best cave tours napa
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Age Groups

OpenTable Tock CellarPass

Ideal luxury wine consumer
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CellarPass books higher quality experiences



CellarPass Marketplace

Inspire guests to get out 

and travel; provide the 

booking tools to make it 

easy! New itinerary 

system allows them to 

store their entire trip in 

one place.

Manage & promote 

products and club 

activations to our 

millions of qualified 

wine consumers in-

person and online.

There are thousands of 

events, we cut through 

the hype and promote 

events that meet the 

customer’s own 

preferences, rather than 

relying on a “shotgun” 

marketing approach.

Our CRM engine builds 

a dynamic profile on 

customers based on 

viewing and booking 

habits.  This turns into 

actionable marketing 

events.



Introducing



Synergy DTC Platform

Track multiple 

inventory locations 

and deplete based on 

fulfillment and sales 

channel. Even create 

and manage 

inventory transfers.

You can manage 

multiple clubs, but a 

built-in loyalty and 

points program that 

helps you meet your 

specific sales goals.

iPad-compatible Point of 

Sale allows portability to 

sell behind the counter, 

side-by-side with guest, 

or at in-market events. 

Customers can make 

onsite purchases with 

their own smartphone.

Scalable CRM that 

isn’t cookie-cutter; 

works for you not 

against you.



The Guest Experience

RESERVATIONS TABLE SIDEPROFILING



Introducing



Cellar Scout

We will produce, co-

produce and 

promote events at 

properties that want 

to offer invite-only 

events to our Scouts.

The more Scouts use their 

membership, they can level 

up and show-off their 

status;  Adventurer, 

Expedition Leader and the 

ultimate- Local Insider

Points are awarded for 

check-ins to promoted 

properties & events, 

UGC, visiting new 

regions and sharing 

with friends. Points turn 

into exclusive swag.

Memberships are 

retail for $125. 

Scouts are required 

to complete a 

detailed profile to 

activate their 

membership. 



Common Industry Challenges

P RO B LEM S O LUT I O N



The Ultimate 
Funnel



Summary



Thank You
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